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1. Purpose and Scope

This policy establishes guidelines for individuals acting on behalf of The Buddhist Place (the
Organization) in conducting meditation sessions, teachings, community engagement, and
external communications, including digital and social media representation.
All activities shall be consistent with the teachings of the Buddha, the Organization’s stated
objects of incorporation, and the principles of compassion, mindfulness, wisdom, and non-
harming.

2. Representation and Authorization

2.1 Authorized Representatives

Individuals who conduct meditation sessions, outreach programs, or communications
under The Buddhist Place name must be approved by the Board or its delegated committee,
act in alignment with the Organization’s ethical and spiritual values, and refrain from
personal financial gain in such activities.

2.2 Titles and Identification

Representatives may identify themselves as “Facilitator,” “Instructor,” “Coordinator,” or
other designations as approved by the Board. All such roles represent service to the
community and are not to be construed as proprietary or commercial positions.

3. Meditation Sessions and Teachings

3.1 Program Approval

All meditation sessions, study groups, or teaching events offered under The Buddhist Place
banner must align with the core teachings of the Buddha (Dhamma/Dharma), be inclusive
and respectful of diverse Buddhist traditions, and maintain accessibility to all persons.

3.2 Teacher/Facilitator Conduct
Facilitators shall be guide by the Five Precepts, present teachings without distortion, and

maintain confidentiality and respect for participants.

3.3 Use of Premises or Online Platforms



Use of the Organization’s premises or digital platforms for teaching or meditation requires
prior scheduling and adherence to guidelines on space usage, respect, and safety.

4. Marketing, Branding, and Public Communications

4.1 Core Principle
All communications, including websites, newsletters, posters, and social media, shall reflect
mindfulness, compassion, non-attachment, and community well-being.

4.2 Social Media Representation

Individuals managing or posting on behalf of The Buddhist Place must obtain authorization
from the Board, use only approved logos and imagery, and avoid political endorsements or
commercial advertising.

4.3 Tone and Content
Communications shall be inclusive, respectful, and focused on sharing teachings, promoting
events, and fostering community connection.

5. Confidentiality and Privacy

Personal or identifying information about members, participants, or donors shall not be
shared publicly or online without explicit consent. Meditation sessions or gatherings shall
be spaces of safety, confidentiality, and mutual respect.

6. Accountability and Review

6.1 Oversight

The Board or its delegated committee shall oversee adherence to this policy. Any concern or
complaint about conduct, communication, or representation shall be reviewed promptly
and compassionately.

6.2 Amendments
These bylaws may be amended by a majority vote of the Board, ensuring continued
alignment with the Organization’s founding purposes and the Dhamma.

7. Affirmation of Intent

All individuals acting on behalf of The Buddhist Place agree to uphold mindfulness, right
speech, and right action in all engagements, represent the Organization with integrity and
humility, and support the continued flourishing of wisdom, compassion, and harmony.
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